OUT OF HOME AWARDS 2008

ชื่อผลงานโฆษณา / Title : ..........................................................................................................................................

บริษัทเจ้าของผลิตภัณฑ์ / Advertiser : ..........................................................................................................................................

ตราผลิตภัณฑ์ / Product / Service : ..........................................................................................................................................

บริษัทตัวแทนโฆษณา / Advertising Agency / Media Agency : ..........................................................................................................................................

ผู้วางแผนสื่อโฆษณา / Media Planner : ..........................................................................................................................................

ผู้ซื้อสื่อโฆษณา / Media Buyer : ..........................................................................................................................................

สื่อที่ใช้ / Media Used : ..........................................................................................................................................

สถานที่ติดตั้งผลงาน / Location Displayed : ..........................................................................................................................................

วันที่ติดตั้งผลงาน / Published Date : ..........................................................................................................................................

บุคคลที่สามารถติดต่อกลับมาได้ / Award Contact Person : ............................................................................... โทรศัพท์ / Tel. ................................ แฟกซ์ / Fax…………………………………

บริษัทผู้ส่งผลงานเข้าประกวด / Submitting Company : ..........................................................................................................................................

CHALLENGE ปัญหาทางการตลาด

.................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................. 
STRATEGY แนวความคิดในการแก้ปัญหาโดยการใช้สื่อ

.................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................. 
RESULT ผลตอบรับทางการตลาด และ/หรือ การใช้สื่อ

..................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................

